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BC TOURISM INDUSTRY TO CREATE 101,000 NEW JOB OPENINGS BY 2020
VANCOUVER, BC – British Columbia’s tourism industry will be a leader in provincial job growth as
businesses look to fill 101,000 new job openings by 2020, according to a study of labour demand
and supply by go2, the BC tourism industry’s human resource association.
The Tourism Labour Market Strategy, released today by go2, sets out the plan to recruit, retain
and train the workers needed to keep pace with the growth projected for the industry. Nearly half
of the 101,000 openings will be new jobs created by the tourism industry across the province,
adding 44,220 more jobs to the provincial workforce by 2020. The other approximately 57,000
openings are due to replacements (i.e. retirements).
“After several years of slow labour growth, the tourism industry is poised to expand,” said Arlene
Keis, CEO of go2. “Labour shortages are already being felt in places like Northern BC and in the
Rockies regions. By 2016, the crunch will be more acute throughout the province.”
More than 80 per cent of tourism’s new job openings are projected to come in Food and Beverage
Services (43,410 openings), Recreation and Entertainment (20,530 openings) and the
Accommodation sector (18,920 openings).
“Our government is committed to providing British Columbians with the skills training
opportunities needed to fill the anticipated one million job openings in our province by 2020,” said
Pat Bell, Minister of Jobs, Tourism and Innovation. “We are working closely with industry partners
like go2 to make sure that we are focusing government investments where they will have the
most impact – like training workers for careers in the tourism industry.”
A separate labour market study conducted by the Conference Board of Canada on behalf of the
Canadian Tourism Human Resource Council, which will be released later this week, validates the
BC job growth projections.
The Tourism Labour Market Strategy identifies a number of ways that industry and the provincial
government can align workforce, training and education strategies to ensure tourism businesses
can find the skilled workers needed to keep their operations growing.
Some of the strategies include:
•
•
•
•
•
•

career awareness and recruitment campaigns in BC and abroad;
partnerships between summer and winter employers to explore exchange of seasonal or
part-time workers;
tapping under-represented talent pools such as youth, Aboriginal People, new immigrants,
older workers, and persons with disabilities;
providing industry-specific training programs in rural and remote areas;
continued improvements to policies and programs making it easier for skilled foreigners
and youth to work in BC; and
workshops and information to help employers stay current with best practices in human
resources.
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-2“The tourism industry often provides people with their important first job and sets them on their
career path,” said Keis. “Tourism is also the largest employer of youth, with one-in-four British
Columbians under the age of 24 working in the industry.”
“Northern BC is experiencing strong economic growth and tourism businesses, like other sectors,
are dealing with a labour crunch,” said Anthony Everett, CEO of Northern BC Tourism Association.
“Northern communities have identified tourism as diversifying local economies and adding to their
social and cultural well being. A robust industry labour strategy is the foundation to community
tourism development in the North and throughout the province.”
To counter a shrinking domestic labour pool and intensifying competition among provinces and
other industries, the tourism industry and individual employers will need to use multiple strategies
to attract new workers and hold on to the ones already working in the industry.
Tourism businesses in the Kootenay Rockies region are already feeling the pinch of a strong
mining sector and Alberta’s oil patch that are siphoning workers away from tourism.
“It is definitely tougher to find qualified people, particularly cooks,” said Heidi Romich, owner of
Heidi’s Restaurant in downtown Cranbrook. Her 100-seat restaurant and catering service has been
in business for 13 years.
“We are planning longer training periods to help new staff gain experience and we place great
emphasis on the retention of existing employees,” said Romich.
The provincial government’s Gaining the Edge: A Five-year Strategy for Tourism in British
Columbia targets revenue growth of five per cent a year to top $18 billion in tourism spending by
2016.
“This anticipated growth in tourism reinforces the need to plan carefully and ensure that there are
enough workers with the right skills in the right communities to meet the tourism industry’s future
labour needs,” said Keis.
This strategy was funded in part through the Canada-British Columbia Labour Market
Development Agreement.
Download a copy of go2’s Tourism Labour Market Strategy at www.go2hr.ca/strategy.
About go2
go2 is BC’s tourism and hospitality human resource association responsible for coordinating the
industry’s Labour Market Strategy, a key component of the industry’s growth plan. Tourism is one
of the largest industries in BC comprising 18,000 mostly small to medium-sized businesses which
directly employ over 127,000 British Columbians. www.go2hr.ca.
-30Media Contact:
Keith Baker, go2
Email: kbaker@go2hr.ca
Phone: 604-633-9787 ext. 236

FAST FACTS: TOURISM LABOUR MARKET STRATEGY FOR BC
•

101,430 new job openings will be created by BC’s tourism industry between 2010 and 2020 –
that’s 10 per cent of all expected job openings in the province during this period.

•

Of this total, 44,220 will be new jobs created by expansion in the tourism industry. Another
57,210 job openings will become available due to permanent workforce exits, primarily
retirements.

•

By 2020, there will be 300,080 tourism-related jobs (full year job equivalencies) in BC, a
17.3% increase from 2010. This represents an average annual growth of 1.6 per cent –
higher than the overall provincial growth rate of 1.4 per cent.

•

By 2020, there will be 146,280 direct tourism jobs in BC. These are jobs directly attributable
to tourist spending.

•

The tourism industry is the largest employer of 15-24 year olds (representing 30.3 per cent of
its workforce), is nearly twice as reliant on young workers as other sectors in the province,
and is often the first employer for youth.

•

Roughly 43% of new job openings in the tourism industry are expected to be in food and
beverage services.

•

The fastest growing sectors for tourism job growth over the next decade are expected to be
recreation and entertainment and travel services.

•

Total tourism wages and salaries were $4.4 billion in 2010 – an increase of 37 per cent since
2000.

•

In 2010, the tourism industry generated over $13.4 billion in revenue for tourism-related
businesses and contributed over $1.2 billion to provincial government revenues.

•

BC’s tourism industry is now the single largest primary resource industry in the province,
generating an annual real GDP ($2002) of more than $6.4 billion in 2010, ahead of forestry,
mining, oil and gas extraction, and agriculture.

•

More than 1,000 tourism and hospitality industry representatives were involved in regional
consultations, led by go2, to develop the Tourism Labour Market Strategy.

Top Five Tourism Sectors for Job Growth
Annual
Employme
nt
Growth
Rate
1.6%

Food & Beverage
Services
Recreation &
Entertainment
Accommodation
Services
Transportation
Travel Services
Tourism Labour Market Study

Labour
demand
by 2020
43,410

2.1%
20,530
1.5%
18,920
14,130
4,440

1.2%
1.8%
2012

Tourism Jobs in Demand
Job
Openings
(20102020)

Occupation
Food counter attendants/ kitchen
helpers
11,810
Food and beverage servers
9,190
Cooks
6,810
Restaurant & food service
managers
4,870
Light duty cleaners
4,010
Bus drivers and subway and other
transit operators
3,280
Cashiers
3,230
Program leaders and instructors
in recreation, sport and fitness
2,520
Chefs
2,470
Hotel front desk clerks
2,410
Accommodation Service Managers
1,760
Travel Counsellors
1,670
2011 RKA based on BC Labour Market Scenario
The Potential for Good Compensation
Annual
Occupation
Base Salary
Accommodations Service Manager
$42,000
Director of Sales & Marketing
$65,000
Executive Chef
$58,471
Executive Housekeeper
$42,000
General Manager
$65,000
Restaurant & Food Service
$44,059
Manager
Sous Chef
$42,500
Superintendent
$60,000
Maintenance/Groundskeeper
Travel Agency Manager
$45,167
2010 Canadian Tourism Industry Compensation Study

